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Logistics Day offers look behind scenes at Audi 
 
• Insights into processes and careers in automotive logistics 
• A wide range of events on offer at Audi 
• Joining the initiative by the German Logistics Association (BVL) 
 
Ingolstadt – Audi’s participation in the nationwide “Logistics Day” on 
Thursday, April 17, 2008 will provide visitors with an exciting insight into 
automotive logistics. Under the motto “Logistics makes it possible”, a 
series of talks and theme-based tours will be held, presenting the subject 
and offering information on career opportunities in the various 
professions at Audi Logistics. 
 
AUDI AG in Ingolstadt is putting on a varied program of events with the overall 
title “Automotive Logistics with Success and Passion” aimed primarily at students, 
graduates and young professionals with a logistics background. “This is a great 
opportunity to present the dynamism and complexity of Audi Logistics to the next 
generation of potential employees. We will be giving our attendees an exciting 
look behind the scenes on the day,” says Dr. Ernst-Hermann Krog, Head of 
Brand Logistics at Audi. 
 
A series of talks entitled “The Logistics Division’s role and current activities at 
Audi” will feature brief presentations, explaining several key areas of modern 
automotive logistics.  
 
Following on from this, a number of guided theme-based tours will be held, which 
have been especially designed for visitors with a keen interest in logistics. 
Visitors can choose between three available tours.  
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The tour “Just-in-time from the Logistics Center to the assembly line” unravels 
the complex supply process using the example of wheel production for the Audi 
A3 section of the Production Division. The production process for the Audi TT is 
the subject of the second theme-based tour, “The Audi TT logistics process – 
from Ingolstadt to Györ.” There is also an opportunity to discover the logistics 
behind production of the Audi A3.  
 
The event “Career with Prospects” is especially for people with their sights set on 
a career in logistics and presents the various opportunities available at Audi from 
placements and dissertation projects to trainee programs, doctoral positions, and 
direct recruitment. The attendees will be able to speak directly to representatives 
of different departments to resolve any queries. 
 
The objective of the nationwide Logistics Day is to give a wide audience an 
insight into the processes and professions of one of Germany’s core areas of 
industrial expertise and enhance the public perception of the logistics sector. A 
total of some 160 events will reflect the diversity of logistics achievements. The 
initiative has the backing of a large number of businesses, organizations, 
associations and educational institutions. Dr. Krog sums up: “At Audi, we are 
offering a program to stir young people’s interest in the exciting tasks that make 
up logistics.” 
 
All events at the Audi factory in Ingolstadt are free of charge and registration is 
obligatory. The number of places available is limited. Further information plus the 
registration form can be found on the website www.tag-der-logistik.de. 
 
- End - 
 
Photographs and further information are available at 
www.audi-mediaservices.com/en.  
 
 
AUDI AG sold a total of 964,151 cars in 2007 and thus achieved its twelfth consecutive record year. 
With revenue of €33,617 million and profit before tax of €2,915 million, the company attained its 
best figures ever. Audi produces vehicles in Ingolstadt and Neckarsulm (Germany), Györ (Hungary), 
Changchun (China) and Brussels (Belgium). At the end of 2007, production of the Audi A6 started 
in Aurangabad, India. The company is active in more than 100 markets worldwide. AUDI AG’s 
wholly owned subsidiaries include Automobili Lamborghini Hoolding S.p.A. in Sant’Agata 
Bolognese, Italy, and quattro GmbH in Neckarsulm. Audi employs about 54,000 people worldwide, 
including 45,000 in Germany. The brand with the four rings invests more than € 2 billion each year 
in order to sustain the company’s technological lead embodied in its “Vorsprung durch Technik” 
slogan. Audi plans to significantly increase the number of models in its portfolio by 2015, from the 
26 currently on offer to 40. 


