
Data on Millennials unveils 
the future of digital retail, 
with demands for speed, 
reliability and high quality 
performance on mobile sites 
and mobile apps.

History is repeating itself and 
retailers must adapt or risk fading away.  
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The need to adapt, and focus on customer experiences! 
Begin future proofing your digital strategies 
with Digital Performance Management from Dynatrace.
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Dynatrace is the innovator behind the industry’s premier Digital Performance Platform, making real-time information about digital performance visible and 
actionable for everyone across business and IT. We help customers of all sizes see their applications and digital channels through the lens of their end users. 
More than 7,500 organizations use these insights to master complexity, gain operational agility and grow revenue by delivering amazing customer experiences.

SURVEY METHODOLOGY: This survey was conducted online by Harris Poll on behalf of Dynatrace from October 13-15, 2015 among adults ages 18 and older within the United States 
(n=2009), United Kingdom (n=1,025), France (n=1,090), Germany (n=1,071) and Australia (n=1,135). This online survey is not based on a probability sample and therefore no estimate 
of theoretical sampling error can be calculated. For complete survey methodology, including weighting variables, please contact Kayla Siefker at kayla.siefker@dynatrace.com.

Check out the full survey results at http://www.dynatrace.com/content/dam/en/general/holiday-shopping-report.pdf.
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they want �cepti�al digital �p�iences!

of Millennials will do more shopping on 
their smartphones and tablets than 
they will by making in store purchases

50%

of Millennials will be doing 
more mobile shopping than last year 60%

of Millennials use mobile devices 
in physical stores for price 
comparison, product reviews, coupons

62%

of Millennials use mobile 
devices in physical stores 
to make purchases 

37%

MALL
Info

Just like their parents a generation ago, 
Millennials demand exceptional customer experiences — 

but rather than in-store personal customer service, 
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of Millennials will abandon 
buggy app and shop elsewhere 81%

#techfail

#SMH

of Millennials will complain
on Social Media51%

abandon site/app if fails 
to load in 3 secs 49%

#overit

54% of Millennials prefer company specific
mobile apps when shopping 

What hasn’t changed? 

http://www.dynatrace.com/content/dam/en/general/holiday-shopping-report.pdf

