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HISTORY IS REPEATING ITSELF AND

RETAILERS MUST ADAPT OR RISK FADING AWAY.
4

OF MILLENNIALS WILL DO MORE SHOPPING ON
THEIR SMARTPHONES AND TABLETS THAN -~
THEY WILL BY MAKING IN STORE PURCHASES .

60% OF MILLENNIALS WILL BE DOING
Y MORE MOBILE SHOPPING THAN LAST YEAR

OF MILLENNIALS USE MOBILE
DEVIGES IN PHYSICAL STORES
T0 MAKE PURGHASES

JUST LIKE THEIR PARENTS A GENERATION AGO,
MILLENNIALS DEMAND EXCEPTIONAL CUSTOMER EXPERIENCES —
BUT RATHER THAN IN-STORE PERSONAL GUSTOMER SERVIGE,

they want exceplional digilal experienced!
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OF MILLENNIALS WILL ABANDON ~
BUGGY APP AND SHOP ELSEWHERE
#techfail \
S
Cand “ OF MILLENNIALS WILL COMPLAIN
, ON SOGIAL MEDIA 4

49% #overit
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ABANDON SITE/APP IF FAILS
TOLOAD IN 3 SEGS

OF MILLENNIALS PREFER COMPANY SPEGIFIC
MOBILE APPS WHEN SHOPPING

“‘

What feadnt cfea //'/

THE NEED TO ADAPT, AND FOGUS ON CUSTOMER EXPERIENGES!
BEGIN FUTURE PROOFING YOUR DIGITAL STRATEGIES
WITH DIGITAL PERFORMANCE MANAGEMENT FROM DYNATRAGE.

Check out the full survey results at http://www.dynatrace.com/content/dam/en/general/holiday-shopping-report.pdf.



http://www.dynatrace.com/content/dam/en/general/holiday-shopping-report.pdf

