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BMW GROUP
OUR VISION

We want to be the leading provider of premium
products and premium services for individual mobility.
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BMW GROUP
KEY FIGURES - BUSINESS YEAR 2010




DEVELOPMENT OF BMW ORDINARY SHARE -
BEST DAX STOCK IN 2010
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BMW GROUP
TARGETS - BUSINESS YEAR 2011




AGENDA

BMW GROUP SALES FIGURES 2010
BRANDS AND MOTORCYLES

1,224,280 +14.6% 4
234,175 +81% 14
2,711 +170.6% 4

110,113 +9.7% 4
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Increase in automobile deliveries in 2010
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BMW GROUP
INVESTING IN GLOBAL PRODUCTION PLANTS

AGENDA
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New 4-cy|indér petrol engine Present 6-cylinder petrol engine
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THE FUTURE LIES IN “BOTH-AND”

Combustion engines + E-mobility
Steel + Carbon
Premium luxury segment + Premium small car segment
Mature markets + Growth regions
Productivity + Focus on associates

BMW GROUP

COMPREHENSIVE DIVERSITY APPROACH




BMW GROUP
NEW PRODUCTS 2011
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