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BMW Group sales reach all-time high in the month of June 

Deliveries increase by 15.9% to 165,855 vehicles in June  

Best first six months ever with 833,366 units sold 

Record sales in first half year for all three brands  

 

Munich. The BMW Group delivered more vehicles in June than ever before in a month. A total of 

165.855 BMW, MINI and Rolls-Royce brand vehicles were sold, which is an increase of +15.9% 

on sales in June last year (prev. yr. 143,156 units) and also a new all-time high. 

The company also achieved a new high for the first six months: Group retail volume for the year to 

the end of June increased by more than 137.000 units to 833.366 vehicles, which represents a 

growth of 19.7% compared to the first half of 2010. 

 

In June, the BMW brand delivered 134,432 (prev. yr. 119,663) vehicles to customers worldwide – 

an increase of 12.3%. Year-to-date, BMW brand sales rose 17.8% to 689,861 automobiles (prev. 

yr. 585,750). 

 

MINI reported sales of 31,111 vehicles in June, a new record for the month and an increase of 

34.1% over the 23,202 cars sold in June, 2010. Year-to-date, MINI sales are up 29.8% on volume 

with 141,913 compared to 109,302 in the first six months of 2010.  

 

Rolls-Royce had a record first half of the year with 1,592 motor cars sold (prev. yr. 970 / +64.1%). 

  

Ian Robertson, member of the Board of Management of BMW AG, responsible for Sales and 

Marketing: “We have just achieved another record month in sales and the best six months in our 

company’s history. These figures reflect the strong global demand for BMW, MINI and Rolls-

Royce cars and Motorcycles. We aim to continue our balanced growth, in both mature and 

emerging markets. Due to the model cycle and the year-on-year base effect we do anticipate a 

somewhat slower rate of growth in the second half of the year.” 

 

Double-digit growth across all continents contributed to the Group’s record first half in 2011: Sales 

rose in Europe (437,373 vehicles / +12.3%) and in the Americas (178,903 vehicles / +18.7%) as 

well as in Asia (189,254 vehicles / +47.3%).  

 

 

 

 

In the first half of 2011, the Group had more vehicle registrations in its home market of Germany 
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(149,786, +10.6 over prev. yr.), than in any other country. The US reported the sale of 143,521 

vehicles in the same period, which represents a growth of 18% over the first half of 2010. China 

continues to see strong double digit growth and the company reported the sale of 121.614 vehicles 

year-to-date, which is a growth of 61 percent over 2010. The Group also saw impressive growth in 

the dynamic young markets of Brazil (+69%) Russia (+31.6%), India (+107.2%), Korea (+71.9%) 

and Turkey (+179.6%) in the first six months of 2011. 

 

BMW brand: X3 more than doubles sales in the first half of 2011 

The BMW X3 continued its strong sales success in June with 10,743 units (prev. yr. 4,651 / 

+131%). Year-to-date, the new BMW X3 has sold 53,522 compared with 24,836 in the same 

period of 2010, an increase of 115.5%. With a total of over 250,000 units sold since its introduction 

in March last year, the new BMW 5 Series Sedan continues to be a highly successful model and is 

global market leader in the premium upper mid-size segment. In June, 28,014 BMW 5 Series were 

purchased (prev. yr. 19,470 / +43.9%) and 158,562 year-to-date which is 91.3% percent more than 

the previous year (82,905). The new BMW 6 Series got off to a good start since its launch in March 

and has already been delivered to around 2,500 customers. The BMW 7 Series had its strongest 

first six months ever with 31,764 cars sold (+3.4%).  

 

MINI brand: Record first six months 

The January to June numbers of 141,913 are the highest achieved since MINI’s relaunch in 2001. 

More than 40,000 customers bought the new MINI Countryman in the first half of 2011.  In June, 

MINI announced that a new member will join the family in autumn 2011, the MINI Coupé. 

 

Motorcycles: Highest first half-year figures in history  

In June, a total of 11,831 (prev. yr. 11,584 / +2.1%) vehicles were delivered to customers. 

In the first half-year of 2011, BMW Motorrad sold 60,580 (prev. yr. 57,015) vehicles - more than 

ever in a first half-year. This represents a retail growth of 6.3 % from the first half of 2010. In a 

challenging environment in the market segment greater 500 cm3, BMW Motorrad was still able to 

reach an excellent sales result in the first half-year and remains consistently on a growth path. The 

demand for BMW motorcycles is very high across all models. The Boxer model range still 

registers the highest sales volume by far. With 1,255 units, sales of the K 1600 Super-Tourer with 

6-cylinder engine which was introduced in Spring 2011 exceeded expectations. Husqvarna 

Motorcycles delivered 4,166 Motorcycles year-to-date (prev. yr. 5,387 / -22.7%), including 450 in 

June.   
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BMW Group sales in/up to June 2011 at a glance 

Please note: Rolls-Royce YTD sales figures will be included in the sales releases on a quarterly basis. 

 In June 

2011 

Comp. to 

previous year 

Up to/incl. June 

2011 

Comp. to 

previous year 

BMW Group Automobiles 165,855 +15.9% 833,366 +19.7% 

BMW 134,432 +12.3% 689,861 +17,8% 

MINI 31,111 +34.1% 141,913 +29.8% 

BMW Motorrad 11,831 +2.1% 60,580 +6.3% 

Husqvarna Motorcycles 450 -57,3% 4,166 -22.7% 

 

 

The BMW Group 

The BMW Group is one of the most successful manufacturers of automobiles and motorcycles in the world with its 

BMW, MINI and Rolls-Royce brands. As a global company, the BMW Group operates 25 production and assembly 

facilities in 14 countries and has a global sales network in more than 140 countries. 

 

During the financial year 2010, the BMW Group sold 1.46 million cars and more than 110,000 motorcycles worldwide. 

The profit before tax for 2010 was euro 4.8 billion on revenues amounting to euro 60.5 billion. At 31 December 2010, the 

BMW Group had a workforce of approximately 95,500 employees. 

 

The success of the BMW Group has always been built on long-term thinking and responsible action. The company has 

therefore established ecological and social sustainability throughout the value chain, comprehensive product 

responsibility and a clear commitment to conserving resources as an integral part of its strategy. As a result of its efforts, 

the BMW Group has been ranked industry leader in the Dow Jones Sustainability Indexes for the last six years. 
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Linda.Croissant@bmw.de, Business Communications 

Telephone: +49 89 382-35617 

Mathias.M.Schmidt@bmw.de, Business Communications 

Telephone: +49 89 382-24118 
 

Media website: www.press.bmwgroup.com 
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